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Visitor Visitor SummarySummary

38% of visitors 

BUSINESS VISITORS: 19883BUSINESS VISITORS: 19883BUSINESS VISITORS: 19883BUSINESS VISITORS: 19883
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Global Visitors representation 
was from 19 countries 

38% of visitors 
represented companies that 
will invest  upto 25 lacs in 
capital  infrastructure in 

next three years 

39% of visitors 
represented companies that 
have an annual turnover 
between Rs 1-50 cr  

30% of visitors  
represented Manufacturing 

and QC.

32% of visitors knew 
about the exhibition from 

exhibitors 
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Global Visitors representation was from 19 countries 
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Karnataka

10%

Gujarat

15%Tamil Nadu

12%

Maharashtra

40%



26%

6%

4%

3%
3%

2%
2% 2% 1%1%0% Engg machinery workshops

Plastics

Automotive

Machine Tools

Other

Metals

Packaging

Business can be best described asBusiness can be best described as
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Maximum visitors represented companies are into 

Engineering Machinery, Machine Tools, Automotive & 

Plastics

18%

13%

11%

8%
Packaging

Industrial electronics

Consumer electronics

Consultants

Policy & Regulatory

Capital goods

FMCG

White goods

Footwear



Identify/Finalise

Suppliers And 

Purchases

20%

Sales, Marketing, 

Business 

Development

21%

Others

10%

Visitors Role in the Visitors Role in the OrganisationOrganisation
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Manufacturing & 

QC 30%

New Projects & 

Planning

19%

21%

30% of visitors represented Manufacturing and QC.


